2027 MEDIAKIT N e e e

#} GEO WEEK NEWS

202/
MEDIA «i1

more content.
more leads.
more exposure.



http://www.geoweeknews.com

2027 MEDIAKIT N ¢ o 0 0 o ¢

LET US SHOW YOU WHAT WE CAN DO.

Thank you for your interest in digital offerings for Geo Week. Whether you are launching new products, highlighting the
commercial applications of 3D technologies, showcasing innovations and case studies in the built environment, demonstrating
advanced airborne and terrestrial remote sensing solutions, or looking ahead to the future of the industry, we will work with you
to find a digital platform that is the best fit for your needs.
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Casey Reynolds Connor Richards Alex Kane Carla Lauter Abigail Hart
Sales Manager Account Executive Senior Sales Coordinator Senior Content Manager Content Specialist
creynolds@divcom.com crichards@divcom.com akane@divcom.com clauter@divcom.com ahart@divcom.com

207-842-5624 207-842-5546 207-842-5672 207-842-5447 207-619-9805

©2026 Diversified Communications. All rights reserved.
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@GEO WEEK.

Audience
Overview

| INDUSTRY SECTOR |

68.2%

Surveying & Mapping

44.0%

Architecture, Engineering & Construction

34.8%

Energy & Utilities

28.7%

Infrastructure & Transportation
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16.9%

Disaster & Emergency Management

16.3%

Urban Planning & Development

15.2%

Mining & Aggregates

14.4%
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Industrial & Manufacturing
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20.7% =

Oil & Gas

92.3%

Historical Preservation
& Archaeology

17.7%

Water Resource Management

*Percentages reflect multiple industry selections
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Site Display Advertising

HOMEPAGE LOCATIONS IN-ARTICLE LOCATIONS
Geo Week News -

Web Traffic Stats: P m N

Average Monthly Page Views: 35,218

Monthly Users: 19,893
Views Per Active User: 1.77

Average Engagement Time: 1 min
15 seconds

Geographic Breakdown:

92.2% 47.8%

United States Global Audience

Average Click Through Rate
Per Month:

728x90 CTR 0.18%

300x250 CTR: 0.13%

All stats taken from 2025 geoweeknews.com web traffic.
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% GEO WEEK NEWSLETTER

Newsletter

{
)
(=

o
Ll
=
Banners :
[72]
E 4 2\
=z
THE GEO WEEK NEWSLETTER IS SENT = Geo Week
TO SUBSCRIBERS EVERY WEDNESDAY. ~
g Newsletter:
Ll
© Subscribers:
LEADERBOARD

25,000+
Avg. Open Rate:

27%

BANNER
SIZE: 728 x 90

!

MID-NEWSLETTE
BANNER
SIZE: 728 X90

TRAILERBOARD
BANNER

SIZE: 728 X 90
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@ GEO WEEK NEWSLETTER

Technology
Spotlight

An opportunity to have your content featured
in a themed special edition of the Geo Week
Newsletter.

INCLUDED IN PACKAGE:

O Branded newsletter header image, e.g.,
“Technology Spotlight presented by...”

O Featured Article written by Geo Week News
Editorial - Top Position

O Full-site branding for one week with a Geo
Week News homepage “skin” takeover

O 728x90 - Leaderboard Banner Ad
O 728x90 - Mid Level Banner Ad
O. 728x90 - Trailerboard Banner Ad

Newsletter Avg. Open
Subscribers: Rate:

25,000+ [ | 27%

Spotlight Theme

Event Featuré

Contact Us

Al-Powered
Geospatial

Bathymetry and
Coastal Mappiig

SLAM Lidar
GeoAl
UAV

Contact Us

Photogrammetry
and Imaging

Cloud and Edge
Processing

Contact Us
Contact Us

New Innovations

Event Preview /
Contact Us
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Issue Date

January 20

February 10

March 31

April 28

May 26
June 23
July 28

August 25

September 29

October 27

November 17
December 15

January 19, 2027

February 16, 2027
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@GEO WEEK

News Site
Takeover

HOMEPAGE LOCATIONS

Put your brand front and center with a
full-site takeover, including placement
on all homepage ad spaces and a
sponsored spotlight section.

PANORAMA
SIZE: 980x 120

SPONSORED SPOTLIGHT

MEDIUM
RECTANGLE
SIZE: 300 X 250

HALF PAGE
SIZE: 300 X 600

TRAILERBOARD
BANNER
SIZE: 970X 90
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Our team will work with you
to tell your story in a way that is especially relevant
and is sure to explain and explore the kind of value
you’re able to create for your customers.

Custom
Content

\ J
Custom Content can take the form of an interview, article, series, *
or a combination of elements may be incorporated. PREMIUM
CONTENT
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@ Exclusive \Webinar

(+] Lead generation:
O (o) (@) You will receive contact information from all registrants,
ﬁvmvn including name, title, company name, email, telephone
number, state, country and industry sector.

Webinar management from
&~ "

start to finish:

Creation of landing page and registration form, technical
rehearsal, webinar hosting, and moderation is all handled by
our team.

Dedicated advertising:
P :

Includes banner placements on Geo Week News
and in our newsletter.

@ Marketing elements: .
} ‘ Includes two dedicated e-mails senit to Geo Weggi{}gﬁv‘vs :
A subscribers to promote registrations, reminder emails,
post-webinar thank you email to all registrants with =
. Qn-demand_vi_ew_in,g li‘nk, and social media post.

o

REGISTRATIONS

REGISTRATION RANGE
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Dedicated
-maill

DEDICATED EMAILS ARE IDEAL FOR:

O Product Launches O Lead Generation

O Special Promotions O Content Pieces

DEDICATED EMAIL STATS

23'400 + Average open rate 27%

Subscribers list Average click toopenrate  10%

O Sent to database of opt-in newsletter subscribers
el Metrilc‘réportavai'table 48 hours following the deployment

Guidelines will be provided upon request
or when contract is signed.
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Gated Content

Work with us to create custom white papers and reports,
and distribute them to our audiences of geospatial and
built world professionals.

campaign:

You will receive contact information including name,
title, company name, email, telephone number, state,
country and more.

i@ Gain leads from a three-month

O v¢ Team Support:
qIP v Our team builds a responsive landing page and form to
%4 .
house your content and collects and delivers all leads
to you.
® Dedicated Advertising:
-o——| Includes banner placements on Geo Week:News and in
IT our newsletters. o
== Marketing Elements:
[—— M| ' Include a dedicated e-mail sent to Geo Week News
= == Subscribers to promote downloads, and social media

posts.
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AVERAGE NUMBER

OF LEADS

YOUR

CONTENT IS

VALUABLE!
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Don’t have a design team?
We've got you covered.

You bring the product; we’'ll handle the creative. Our in-house design team knows the Geo Week audience inside and out and
can create everything from display banners to sponsored content layouts — built to spec, on brand, and ready to deploy.

Ask your sales rep about adding design services to your package.

~What's Next? ~\

Contact Casey or Connor to Casey Reynolds Connor Richards

discuss pricing and secure your Sales Manager Account Executive

sponsorship today. Plus, learn how creynolds@divcom.com crichards@divcom.com
207-842-5624 207-842-5546

you can bundle opportunities to
maximize your value!
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